
 

 

Graduate / Research Executive 

On the Move Division: Travel & Tourism, 

Hospitality & Leisure 
  

 

About BDRC Continental  

 

BDRC Continental is the UK’s largest independent research consultancy. We have built an unrivalled reputation as 

a full service consultancy, delivering award winning insight that clients can rely on for strategic decision making.  

 

Many of our clients are household names in their sectors including the hotel industry, travel, tourism & leisure, 

media and finance.  Our research includes both consumer and business-to-business studies across specialisms 

such as brand strategy/tracking, product positioning, market segmentation, customer experience, new product 

development, compliance and much more.  Nearly 40% of overall agency revenue is international research co-

ordinated on a global basis.  

 

In addition to our London HQ, we have offices in Washington DC, Singapore, Beijing, Jakarta and Sydney – as well 

as a network of BDRC Group fieldwork operations.  

 

Location 

 

BDRC Continental's head office is in central London, close to Holborn tube, walkable from King’s Cross, Waterloo 

and Charing Cross as well as being handy for Covent Garden or Clerkenwell. 

 

What is the job about? 
 

We are seeking candidates for graduate and Research Executive-level roles in our ‘On the Move’ division. The 

division comprises three inter-related, sector-specialist teams which work with clients across the Tourism, Leisure, 

Travel & Hospitality sectors. 

 

The successful candidates will be bright, creative and organised, with strong presentational skills and an aptitude 

for analytics and new technology. The roles will offer an exciting opportunity to build experience and learn new 

skills, benefiting from BDRC’s outstanding training programmes.  

 

With 18 consultants, On the Move is one of the two main divisions within BDRC Continental and one of the largest 

teams dedicated to the travel industry in the UK; clients include many of the world’s most prominent hospitality and 

leisure brands; transport organisations; visitor attractions and tourism bodies.  The work is varied, dynamic and 

challenging, encompassing all of the agency specialisms described above and spanning both B2B (eg. external 

meeting planners and business travellers) and B2C (eg. museum visitors and leisure hotel guests) audiences. 

 

Team members are expected to be client-facing from the start, to develop both quantitative, qualitative and client 

servicing skills, and be flexible enough to deliver on a mix of ad-hoc and continuous projects, working within 

different project teams. An aptitude for technology is important, since digital analysis and cloud-based reporting 

technology are increasingly significant aspects of our work.  

 

We are considering recent graduates and those with up to 18 months’ experience on the agency or client side.  

 

Key responsibilities 

 

Key responsibilities may include: 

 

 Cost and proposal preparation, often in collaboration with other team members / Directors 

 Ability to contribute to research designs to meet client needs 

 Client liaison – sometimes at an operational level, as well as at head office 



 End-to-end project management  

 Developing screeners and discussion guides for qualitative projects 

 Working with online reporting platforms, social analytics and other secondary data 

 Data analysis, interpretation and story-boarding   

 Desk research  

 Preparing PowerPoint reports and presentation packs 

 Checking the accuracy of data in reports 

 Bringing out the business implications of results for clients 

 Working with senior staff, preparation and delivery of client presentations 

 Liaising and developing relationships with both clients and supplier contacts 

 

Skills, experience and competencies 

 

The successful candidates, likely to be graduates with strong degrees from reputable academic institutions, may 

have up to 18 months’ professional experience. 

 

Candidates must be able to demonstrate the following skills and experience: 

 

 An eye for detail and accuracy  

 The ability to interpret and synthesise data (particularly with large datasets), develop a clear ‘story’ and to put 

this into a commercially-grounded business context for clients 

 Strong communication skills, including for presentations and / or pitches – F2F or by phone/webex 

 Excellent, fluent, written and spoken English (fluency in other languages an advantage) 

 A high level of competence in working with both Excel and PowerPoint 

 Strong organisational skills – an aptitude for overseeing large-scale and / or international studies 

 

Experience in the following would be viewed as a bonus rather than a requirement but, at a minimum, we are 

looking for someone who is willing to learn and undertake: 

 

 Projects on behalf of clients in the travel, tourism, leisure or hospitality clients or some exposure to these 

sectors 

 Quantitative research and analytics 

 

The following competencies are highly valued within BDRC and form part of our annual appraisal process: 

 

 Customer/commercial focus: Striving for high client satisfaction, going out of your way to be responsive, helpful 

and pleasant, whilst maintaining an awareness of the broader commercial context / goals  

 Initiative: Taking ownership of  work, doing what is needed without being asked, an ability to ‘think on your feet’ 

when required, whilst also understanding when it is important to seek the advice of others / a Director 

 Organisation: Excellent organisation and time management with a demonstrable ability to work to deadlines, 

juggle competing priorities and plan ahead 

 Communication: Balancing listening and talking, speaking / writing clearly and accurately, influencing others, 

keeping others informed (clients, team members and fieldwork teams) 

 Relationships: Good interpersonal skills that will facilitate strong working relationships (with team members, 

external partners and clients), being helpful and team-orientated 

 Drive: The ability and drive to develop, being receptive to feedback, willing to learn, embracing continuous 

improvement 

 Staff / supplier management: Being approachable, setting clear expectations, reviewing progress, providing 

feedback and guidance 

 Quality/compliance: Achieving a standard of excellence in work processes and outcomes, following company 

policies  

 

What is it like working at BDRC? 

 

BDRC Continental is an equal opportunities employer.  We are a meritocracy, and the company culture is one 

where individuals can prosper dependent on performance, initiative and enthusiasm. We focus on bringing people 

up through the business; many of our senior staff started with us at middle or junior levels, including several Board 

Directors.   



  

A comprehensive training programme is delivered by our Training Action Group (TAG), comprising a mix of internal 

and external sessions, ensuring that relevant learning and development opportunities are available to employees of 

all levels. 

 

We are a sociable company and place great emphasis upon teamwork and collaboration.  

 

 We strongly believe that ‘two heads are better than one’ (if not three or four on occasion!), particularly when 

dealing with challenging work.  

 

 Our social committee organises regular funded social events throughout the year including the Christmas party, 

an annual summer day out (these have previously included treasure hunts around the Tower of London, team 

cooking challenges, Go Ape in Battersea Park, white water rafting at the Olympic facility at Lee Valley), and 

other varied events throughout the year to ensure there is something for everyone. 

 

 Our CSR committee organise regular fund raising events for both national and local charities, such as a recent 

cake sale for Grenfell Tower, a Children in Need ‘bikeathon challenge’ (seeing which team could cycle the 

farthest on an exercise bike in a set-time), decorating a local homeless shelter at Christmas and more. 

 

 

Salary 

 

The salary will be competitive.  Staff benefit from 26 days holiday, stakeholder pension, optional discounted private 

health insurance, discounted gym membership and interest-free travel loan or cycle to work scheme. 

 

 
www.bdrc-continental.com 


